
EMPLOYMENT 

 AND INCOME 

-State Unemployment 

Rate: 8.6% 

-Douglas County Unem-

ployment Rate: 11.9% 

- 1993-2011 Oregon’s 

logging employment 

dropped 44% and jobs in 

wood product manufac-

turing went down 49%  

 

-2008- 2010 Douglas 

County’s total personal 

income declined 

$103million (3.1%) once 

inflation was taken into 

account  

-State Per Capita Income: 

$36,000 

-Douglas County Per 

Capita Income: $29,000 

                 -OLMIS 

STATISTICS FROM OLMIS, CENSUS BUREAU, 

OREGON PUBLIC HEALTH 

CHILDCARE 

Roseburg YMCA is 

$750/month for full 

time 5 day a week 

daycare for one child.    

OSU research says 

childcare costs have 

raised 7% more than 

family incomes and 

toddler care is more 

than college tuition. 

  

DOUGLAS COUNTY PROFILE 

 UCC ATD TEAM 
UMPQUA COMMUNITY  

COLLEGE 

 

84.5% full time students are dependent 

on financial aid  

 

51% of students work outside of school 

as well 

 

64.8% students care for dependents 

while attending school 

 

2011-12 ASUCC handed out 124 food 

boxes to students totaling over $3,100. 

EMPLOYMENT 

 AND INCOME 

 

-Census Bureau says 

the cost of living for a 

family of four in 

Douglas county is: 

$53,952. $24,952 

more than the average 

income. 

-67% of Douglas 

County jobs earns 

less than $17/hr 

       -Census Bureau 

HOUSING 

 

-Considered affordable if 

housing costs DO NOT 

exceed 30% income. 

 

 

 

Douglas County HRA 

currently provides 272 

families with housing 

assistance and the wait list 

is 292 families long  
 

       -Oregon Public   

        Health 

 
-70% Douglas County 

Citizens live rurally 

 

-14.2% Douglas County 

Citizens live under the 

federal poverty level 

 

-26% children in our 

county  live under the 

federal poverty level. 

               -Census Bureau 

OLMIS:  http://www.qualityinfo.org/olmisj/OlmisZine 
Census Bureau: http://quickfacts.census.gov/qfd/states/41/41019lk.html 

Oregon Public Health: www.public.health.oregon.gov/providerpartnerresourcse/localhealthdepartmentresources/documents/annualplans/annualplans_2011-2012/

douglasAP2011-2012.pdf  

OSU article: www.oregonstate.edu/ua/ncs/archives/2011/nov/report-oregon-child-care-costs-rising-dramatically-wages-fail-keep 

2012 Poverty 

Guidelines for 

the 

48 Contiguous 

States and the 

District of Co-

lumbia Persons 

in 

family/household Poverty guideline 

1 $11,170 

2 15,130 

3 19,090 

4 23,050 

5 27,010 

6 30,970 

7 34,930 

8 38,890 

For families/households with more than 

8 persons, 

add $3,960 for each additional person. 

http://www.public.health.oregon.gov/providerpartnerresourcse/localhealthdepartmentresources/documents/annualplans/annualplans_2011-2012/douglasAP2011-2012.pdf
http://www.public.health.oregon.gov/providerpartnerresourcse/localhealthdepartmentresources/documents/annualplans/annualplans_2011-2012/douglasAP2011-2012.pdf


This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse 

content from other marketing 

materials, such as press re-

leases, market studies, and 

reports. 

While your main goal of dis-

tributing a newsletter might 

be to sell your product or 

service, the key to a success-

ful newsletter is making it 

useful to your readers. 

A great way to add useful 

content to your newsletter is 

to develop and write your 

own articles, or include a 

calendar of upcoming events 

or a special offer that pro-

motes a new product. 

You can also research articles 

or find “filler” articles by ac-

cessing the World Wide Web. 

You can write about a variety 

of topics but try to keep your 

articles short. 

Much of the content you put 

in your newsletter can also be 

used for your Web site. Micro-

soft Publisher offers a simple 

way to convert your newslet-

ter to a Web publication. So, 

when you’re finished writing 

your newsletter, convert it to 

a Web site and post it. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose 

and import into your newslet-

ter. There are also several 

tools you can use to draw 

shapes and symbols. 

Once you have chosen an 

image, place it close to the 

article. Be sure to place the 

caption of the image near the 

image. 

This story can fit 75-125 

words. 

Selecting pictures or graphics 

is an important part of add-

ing content to your newslet-

ter. 

Think about your article and 

ask yourself if the picture 

supports or enhances the 

message you’re trying to 

convey. Avoid selecting im-

ages that appear to be out of 

context. 

Inside Story Headline 

Inside Story Headline 

comment upon new proce-

dures or improvements to the 

business. Sales figures or 

earnings will show how your 

business is growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a 

letter from the president, or 

an editorial. You can also 

profile new employees or top 

customers or vendors. 

Inside Story Headline 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtu-

ally endless. You can include 

stories that focus on current 

technologies or innovations 

in your field. 

You may also want to note 

business or economic trends, 

or make predictions for your 

customers or clients. 

If the newsletter is distrib-

uted internally, you might 
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Caption describing picture 

or graphic. 

Caption describing 

picture or graphic. 

“To catch the 

reader's 

attention, 

place an 

interesting 

sentence or 

quote from the 

story here.” 



This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse 

content from other marketing 

materials, such as press re-

leases, market studies, and 

reports. 

While your main goal of dis-

tributing a newsletter might 

be to sell your product or 

service, the key to a success-

ful newsletter is making it 

useful to your readers. 

A great way to add useful 

content to your newsletter is 

to develop and write your 

own articles, or include a 

calendar of upcoming events 

or a special offer that pro-

motes a new product. 

You can also research articles 

or find “filler” articles by ac-

cessing the World Wide Web. 

You can write about a variety 

of topics but try to keep your 

articles short. 

Much of the content you put 

in your newsletter can also 

be used for your Web site. 

Microsoft Publisher offers a 

simple way to convert your 

newsletter to a Web publica-

tion. So, when you’re finished 

writing your newsletter, con-

vert it to a Web site and post 

it. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose 

and import into your newslet-

ter. There are also several 

tools you can use to draw 

shapes and symbols. 

Once you have chosen an 

image, place it close to the 

article. Be sure to place the 

caption of the image near the 

image. 

This story can fit 75-125 

words. 

Selecting pictures or graphics 

is an important part of add-

ing content to your newslet-

ter. 

Think about your article and 

ask yourself if the picture 

supports or enhances the 

message you’re trying to 

convey. Avoid selecting im-

ages that appear to be out of 

context. 

Inside Story Headline 

Inside Story Headline 

comment upon new proce-

dures or improvements to 

the business. Sales figures or 

earnings will show how your 

business is growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a 

letter from the president, or 

an editorial. You can also 

profile new employees or top 

customers or vendors. 

Inside Story Headline 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtu-

ally endless. You can include 

stories that focus on current 

technologies or innovations 

in your field. 

You may also want to note 

business or economic trends, 

or make predictions for your 

customers or clients. 

If the newsletter is distrib-

uted internally, you might 
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Caption describing picture or 

graphic. 

Caption describing 

picture or graphic. 

“To catch the 

reader's 

attention, 

place an 

interesting 

sentence or 

quote from the 

story here.” 



A listing of names and titles 

of managers in your organi-

zation is a good way to give 

your newsletter a personal 

touch. If your organization is 

small, you may want to list 

the names of all employees. 

If you have any prices of 

standard products or ser-

vices, you can include a list-

ing of those here. You may 

want to refer your readers to 

any other forms of communi-

cation that you’ve created for 

your organization. 

You can also use this space 

to remind readers to mark 

This story can fit 175-225 

words. 

If your newsletter is folded 

and mailed, this story will 

appear on the back. So, it’s a 

good idea to make it easy to 

read at a glance. 

A question and answer ses-

sion is a good way to quickly 

capture the attention of read-

ers. You can either compile 

questions that you’ve re-

ceived since the last edition 

or you can summarize some 

generic questions that are 

frequently asked about your 

organization. 

their calendars for a regular 

event, such as a breakfast 

meeting for vendors every 

third Tuesday of the month, 

or a biannual charity auction. 

If space is available, this is a 

good place to insert a clip art 

image or some other graphic. 

Back Page Story Headline 

Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

This would be a good place to 

insert a short paragraph about 

your organization. It might in-

clude the purpose of the or-

ganization, its mission, found-

ing date, and a brief history. 

You could also include a brief 

list of the types of products, 

services, or programs your or-

ganization offers, the geo-

graphic area covered (for ex-

ample, western U.S. or Euro-

pean markets), and a profile of 

the types of customers or 

members served.  

It would also be useful to in-

clude a contact name for read-

ers who want more information 

about the organization. 

Business Name 

Your business tag line here. 

Organization 

We’re on the Web! 

example.com 

Caption describing pic-

ture or graphic. 


