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Pitching Media on Wellness@Work

After you’ve customized the news release for your county and distributed it to local media, follow up to encourage reporters to cover the story. Use the talking points for facts, as well as these specific pitch points and story ideas:

Oregon is launching a new program called Wellness@Work to help employers cut costs and improve employees’ health. XXX County is part of this effort. Do you have a few minutes to discuss this with me?

We’ve just launched a new Web-based tool that allows employers to assess their wellness needs and create a simple, customized program. 

Covering this can illuminate the increasing trend and growing need for worksite wellness here in XXX county and across Oregon. Your coverage can help employers in our area cut costs and improve the health of their workers.  

I have a bunch of ideas for how you might cover this. For example:

· Profile a couple of local businesses that have had success with wellness programs. For example, XXX business did XXX and the results were XXXX.

· Work with your own human resources department to take the online assessment at www.healthoregon.org/wellnessatwork, then write about the experience and results. 

· Look at the data behind the issue, particularly how a healthier work force reduces turnover, cuts costs, and creates happier and more productive workers. 

· (If applicable) Look at what we’re doing to “walk our talk” and help XXX County workers be healthier. For example…

I’d be happy to help connect you with local businesses, experts from the XXX County Health Department and Oregon Health Authority, the Oregon Health Care Purchasers Coalition and others. 

To learn more, visit www.healthoregon.org/wellnessatwork.
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