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Hello __________,

[bookmark: _GoBack]As you’ve likely heard, tobacco companies are publishing court-ordered ads on five topics to run on TV and in newspapers through 2018. The ads, called corrective statements, will tell people the truth about the tobacco industry’s deadly and addictive products and their ongoing efforts to recruit the next generation of smokers. A new round of ads starting this week details how the industry intentionally designed cigarettes to make them more addictive.
This move dates back to 2006, when a U.S. judge found that tobacco companies violated civil racketeering laws and defrauded people in America for decades. 
Messages include:
· The adverse health effects of smoking. Example of ad copy tobacco companies are required to run verbatim: “More people die every year from smoking than from murder, AIDS, suicide, drugs, car crashes, and alcohol, combined.”
· The addictiveness of smoking and nicotine. Example: “Cigarette companies intentionally designed cigarettes with enough nicotine to create and sustain addiction.”
· The lack of significant health benefit from smoking “low tar,” “light,” “ultra light,” “mild” and “natural” cigarettes (and deceptively marketed as less harmful than regular cigarettes). Example: “All cigarettes cause cancer, lung disease, heart attacks, and premature death – lights, low tar, ultra lights, and naturals. There is no safe cigarette.”
· The manipulation of cigarette design and composition to ensure optimum nicotine delivery. Example: “Cigarette companies control the impact and delivery of nicotine in many ways, including designing filters and selecting cigarette paper to maximize the ingestion of nicotine, adding ammonia to make the cigarette taste less harsh, and controlling the physical and chemical make-up of the tobacco blend.”
· The adverse health effects of exposure to secondhand smoke. Example: “Secondhand smoke kills over 38,000 Americans each year.”

The TV ads can be viewed here.
In the United States, American Indian and Alaska Native youth and adults have the highest prevalence of commercial tobacco use compared to all other racial and ethnic groups. We know that tobacco companies deliberately target Native American communities and profit from using Native American imagery in their marketing. If you’re interested in localizing the story, I’m available to be interviewed on behalf of the Your Tribal TPEP Program to address this campaign, the tobacco industry’s deceptive tactics and how Oregon’s Tribes have been longtime leaders in tobacco prevention.

Thank you, 

Your TPEP Contact or Other Spokesperson



