Attitudes and behaviors regarding tobacco, alcohol, and marijuana use in Oregon,

HPCDP Online Panel Survey?, 2017

Estimates are current as of April 2018. HPCDP may update these measures as new data become available.
New estimates may be available in 2019. For further information, please contact your liaison or email

hpcdp.surveillance @dhsoha.state.or.us

Suggested citation: Online Panel Survey, 2017, Health Promotion and Chronic Disease Prevention section,

Oregon Health Authority, Unpublished data.

TOBACCO AND INDOOR CLEAN AIR ACT
Agree = strongly or somewhat agree; Support = strongly or somewhat support PERCENT
Flavored e-cigarette use
Adult e-cig users that use flavored products 85.0%
Indoor Clean Air Act, and protection from secondhand exposure
Support the Indoor Clean Air Act 87.1%
Agree that people should be protected from breathing secondhand cigarette 90.6%
smoke =
Agree that people should be protected from breathing secondhand e-cigarette 82 9%
vapor i
Policy
Support stopping stores from selling flavored tobacco 63.2%
Support requiring tobacco retailers to have a license 74.8%
Support making outdoor seating areas of restaurants, bars, and brewpubs tobacco- 70.7%
free e
Exposure to secondhand smoke or vapor (past 30 days)
Exposed at outdoor seating areas of restaurants, bars or brewpubs (among those 51 6%
that went to these places) =7
Exposed while at an outdoor event that draws a crowd (among those that went to 63.8%
these places) =
Hotels
Support law making Oregon hotels and motels smoke- and vape-free 66.1%
More likely to stay at a motel that doesn’t allow smoking or vaping 66.8%
Less likely to stay at a motel that doesn’t allow smoking or vaping 12.0%
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Cigarette and e-cigarette tax support
Support additional cigarette tax — with money for preventing smoking among
children 63.0%
Support tax on e-cigarettes - with money for preventing tobacco use among
children 72.8%
Emerging products
Ever heard of “heat not burn” tobacco products 13.5%
Ever tried “heat not burn” tobacco products 7.2%
ALCOHOL
Agree = strongly or somewhat agree; Support = strongly or somewhat support Percent
Availability and variety of products in my community (among 21+)
Agree there are enough places to buy BEER and WINE in my community 93.0%
Agree there are enough places to buy LIQUOR in my community 80.8%
Agree there is a wide variety of BEER and WINE available in my community 91.4%
Agree there are a wide variety of LIQUORS available in my community 82.7%
Industry opinion
Agree alcohol companies deliberately advertise and promote underage drinking 51.3%
Agree alcohol companies are dishonest about danger of excessive drinking 49.2%
Price increase — to fund programs that help reduce binge and problem drinking
Support increasing the price of BEER 63.9%
Support increasing the price of WINE 58.5%
Support increasing the price of LIQUOR 66.4%
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MARIJUANA
Agree = strongly or somewhat agree Percent
Opinion
Agree that if a pregnant woman uses marijuana it could affect her baby 73.9%
Agree that in order to reach their full potential, youth should not use marijuana
. . . 78.5%
(question framed in terms of brain development)
Would be bothered if people were using marijuana in public 58.6%
Would be bothered if adult used marijuana in front of children 79.6%
Advertising
Agree there is too much marijuana advertising in my community 43.0%
Agree that advertising for marijuana products and stores should not be allowed
. 62.7%
where people under 21 can see it.
Seen or heard advertising for marijuana stores or products in your community
67.7%
(past 30 days)
Seen or heard any messages about health risks of marijuana (past 30 days) 34.2%
Harm and protection
Think it is harmful to breathe secondhand marijuana smoke or vapor 58.6%
Agree that people should be protected from breathing secondhand marijuana 78.7%
smoke or vapor e
PHYSICAL ACTIVITY & NUTRITION
Support = strongly or somewhat support Percent
Tax support
Support tax on sugar-sweetened drinks, with funds for programs aimed at
. . . . 33.4%
preventing obesity and promoting healthy choices among youth.

! The Health Promotion and Chronic Disease (HPCDP) section of the Oregon Health Authority conducts online
panel surveys of Oregon adults (age 18+) to capture attitudes and ideas about issues related to health.
These results are from online panel surveys that were conducted in fall and/or spring 2017, each with 2000
respondents.
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