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Attitudes and behaviors regarding tobacco, alcohol, and marijuana use in Oregon, 

HPCDP Online Panel Survey1, 2018 

 
Estimates are current as of March 2019. HPCDP may update these measures as new data become available. 
New estimates may be available in 2020. For further information, please contact your liaison or email 
hpcdp.surveillance@dhsoha.state.or.us 
 
Suggested citation: Online Panel Survey, 2018, Health Promotion and Chronic Disease Prevention section, 

Oregon Health Authority, Unpublished data. 

TOBACCO AND INDOOR CLEAN AIR ACT  

Agree = strongly or somewhat agree; Support = strongly or somewhat support Percent 

Indoor Clean Air Act, harm and protection from secondhand exposure  

Support the Indoor Clean Air Act 87.7%  

Believe people should be protected from secondhand tobacco smoke 88.8% 

Believe people should be protected from secondhand e-cigarette vapor 77.9% 

Believe people should be protected from secondhand marijuana smoke or 
vapor 

73.5% 

Agree that all businesses should be smoke and vape free indoors NEW in 2018 77.5% 

Believe breathing secondhand tobacco smoke is harmful  89.6%  

Believe breathing secondhand e-cigarette vapor is harmful  63.1%  

Believe breathing secondhand marijuana smoke or vapor is harmful 54.8% 

Policy   

Support stopping sales of flavored tobacco 63.5%  

Support requiring tobacco retailers to have a license 75.6% 

Support limiting proximity of tobacco retailers to schools 63.8% 

Cigarette and e-cigarette tax support  

Support additional cigarette tax – to fund programs aimed at preventing 
smoking among children 

58.7% 

Support tax on e-cigarettes – to fund programs aimed at preventing tobacco 
use among children 

71.7% 
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Exposure to secondhand smoke or vapor at work   NEW in 2018  

EXPOSED TO SECONDHAND SMOKE OR VAPOR AT WORK (excludes people 
that work at home or unemployed). 

25.8% 

Exposed INDOORS at WORK (includes some people that are also 
exposed outdoors at work) 

17.1% 

Exposed OUTDOORS at WORK (includes some people that are also 
exposed indoors at work) 

20.3% 

Emerging products  

JUUL    New in 2018  

Percent of e-cigarette users that currently use JUUL   40.3% 

Percent of JUUL users that don’t identify as e-cig users 9.0% 

  

ALCOHOL  

Agree = strongly or somewhat agree; Support = strongly or somewhat support; 
Satisfied = very or somewhat satisfied; Serious = extremely, very or somewhat 
serious 

Percent  

Number of places to buy BEER and WINE in my community (among 21+)   New in 
2018 

 

Too many  16.0% 

Just right 65.9% 

Not enough  6.5% 

Number of places to buy LIQUOR in my community (among 21+)   New in 2018  

Too many  11.7% 

Just right 54.5% 

Not enough  22.5% 

Satisfaction with product variety (among 21+ that have bought the product(s) in 
the past 12 months) New in 2018 

 

Satisfied with variety of BEER and WINE available in community  86.8% 

Satisfied with variety of LIQUOR available in community 80.5% 
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Alcohol as an issue in family or to society New in 2018  

Drinking has been a cause of trouble in your family  42.4% 

Agree alcohol is a serious problem to society 85.5% 

Believe increasing the number of places that sell alcohol would benefit the 
community 

21.1% 

Believe increasing the number of places that sell alcohol would cause more 
harm for the community 

37.4% 

Opinion about alcohol Industry   

Agree that alcohol companies advertise and promote alcohol to encourage 
youth and young adults under 21 to use alcohol 

51.8%  

Believe that alcohol companies are dishonest about the danger of excessive 
alcohol use 

47.6%  

Price increase – to fund programs that help reduce binge and problem drinking  

Support increasing the price of BEER   62.9% 

Support increasing the price of WINE  59.1% 

Support increasing the price of LIQUOR 64.6% 

  

MARIJUANA  

Agree = strongly or somewhat agree Percent  

Harm and protection   

Think it is harmful to breathe secondhand marijuana smoke or vapor 54.8% 

Agree that people should be protected from breathing secondhand 
marijuana smoke or vapor 

73.5% 

Have been bothered by marijuana smoke, vapor, or odor (past 30 days) New 
in 2018 

33.1  

Use marijuana mixed with tobacco  

Smoked marijuana mixed with tobacco (among those that smoked 
marijuana) (spliff/blunt, past 30 days) 

20.7% 
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Opinion  

Would be bothered if people were using marijuana in public  57.8% 

Would be bothered if adult used marijuana in front of children  75.9% 

Advertising  

Agree there is too much marijuana advertising in my community  43.1% 

Agree that advertising for marijuana products and stores should not be 
allowed where people under 21 can see it 

59.7% 

Seen or heard advertising for marijuana stores or products in your 
community (past 30 days) 

66.2% 

On storefronts (among those that have seen ads) 73.2% 

On billboards (among those that have seen ads) 66.8% 

On sidewalk signs, posters, sign-wavers (among those that have seen 
ads) 

62.6% 

Online – e.g. via email or social media (among those that have seen ads) 38.0% 

On the radio (local AM/FM stations) 21.9%  

On television 20.5%  

1 The Health Promotion and Chronic Disease (HPCDP) section of the Oregon Health Authority conducts online 

panel surveys of Oregon adults (age 18+) to capture attitudes and ideas about issues related to health.   

These results are from online panel surveys conducted in 2018 with 4028 respondents. 


