
Date Post Copy Link Visual Targeting 

Friday 8/2 Most of us can imagine how our 
health might suffer if we don’t 
have clean drinking water, heat 
or even garbage collection. But 

what if we don’t have a sidewalk? 
Can that affect our health? 

http://bit.l
y/30jKmE7 

NA Sex: M-F 
Age: 24-65+ 
Location: Oregon  
Interests: Public Health, 
Oregon, Community, Equal 
Opportunity, Health 
Promotion, Community, Social 
Services, Environment, 
Portland, community issues, 
urban planning, health, 
physical activity 

Monday 8/5 A family takes their grandma with 
physical disabilities on an 

accessible adventure to Central 
and Eastern Oregon, and gives 

lots of tips along the way! What's 
your favorite place in Oregon to 

visit that's accessible to all? 
@TravelOregon 

http://bit.l
y/2YFbY57 

NA Sex: M-F 
Age: 24-65+ 
Location: Oregon 
Interests: Public Health, 
Oregon, Community, Equal 
Opportunity, Health 
Promotion, Community, Social 
Services, Environment, 
Portland, community issues, 
nature, parks 

Tuesday 8/6 HOLD for JTC share  NA NA Sex: M-F 
Location: TBD 
Age: 24-65+ 
Interests: TBD 

Wednesday 
8/7 

How do stores and what they sell 
shape your community? Dr. 

Allison Myers of @osubeavers 
asks us to take a closer look. 

http://bit.l
y/2Ywur78 

HOLD for Allison's video 
short 

 

Sex: M-F 
Age: 24-65+ 
Location: Oregon 
Interests: public health, 
healthy living, health and 
wellness, health promotion, 
healthy living, healthy habits, 
community issues, community, 
Oregon,  

Friday 8/9 Focused on housing, health and 
employment, The Blackburn 

Center is an innovative way of 
addressing houselessness. "We're 

about people, we're about 
supporting them and helping 

them feel valued and important 
so that they can make changes in 

their lives." #PlaceMattersOR 

http://bit.l
y/2K5SW1

T 

NA Sex: M-F 
Age: 24-65+ 
Location: Portland  
Interests: public health, 
healthy living, health and 
wellness, health promotion, 
healthy living, healthy habits, 
community issues, community, 
Oregon, Portland, urban 
planning, equity, health care 
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http://bit.ly/30jKmE7
http://bit.ly/2YFbY57
http://bit.ly/2YFbY57
http://bit.ly/2Ywur78
http://bit.ly/2Ywur78
http://bit.ly/2K5SW1T
http://bit.ly/2K5SW1T
http://bit.ly/2K5SW1T


Monday 8/12 Mark your calendars for August 

25 on the Green Loop! 🚴♀️😎 
#SundayParkways 

http://bit.l
y/2KDY0gS 

 

Sex: M-F 
Age: 24-65+ 
Location: Portland  
Interests: Public Health, Social 
Responsibility, Parents (all), 
Health Promotion, Active 
Lifestyle, Fitness and Wellness, 
Healthy Habits, Healthy Life, 
Healthy Lifestyle, Healthy 
Lifestyles, Education, 
Community Issues, Oregon, 
disability rights, biking, family, 
parents (all) 

Tuesday 8/13 HOLD for JTC share  NA NA Sex: M-F 
Age: 24-65+ 
Location: Oregon 
Interests: TBD 

Wednesday 
8/14 

"The goal is to build a community 
where you can't tell the 

socioeconomic status of the 
people who live there." 

#PlaceMatters 🏬🏘️🏢🏠 

http://bit.l
y/2NcXIzk 

NA Sex: M-F 
Age: 24-65+ 
Location: Oregon  
Interests: Public Health, Social 
Responsibility, Parents (all), 
Health Promotion, Active 
Lifestyle, Fitness and Wellness, 
Healthy Habits, Healthy Life, 
Healthy Lifestyle, Healthy 
Lifestyles, Education, 
Community Issues, Oregon, 
urban planning, equity  

Friday 8/16 In Oregon alone, the tobacco 
industry spends $115 million a 

year on marketing in our 
communities, designed to attract 

new smokers – kids and 
teenagers – on a deadly product 

😱. Read how Big Tobacco has 
hooked a new generation, their 

"growth market." 

https://nyt
i.ms/30pZ

DT3 

 

Sex: M-F 
Age: 24-65+ 
Location: Oregon 
Interests: Public Health, Social 
Responsibility, Parents (all), 
Health Promotion, Active 
Lifestyle, Fitness and Wellness, 
Healthy Habits, Healthy Life, 
Healthy Lifestyle, Healthy 
Lifestyles, Education, 
Community Issues, Oregon 

http://bit.ly/2KDY0gS
http://bit.ly/2KDY0gS
http://bit.ly/2NcXIzk
http://bit.ly/2NcXIzk
https://nyti.ms/30pZDT3
https://nyti.ms/30pZDT3
https://nyti.ms/30pZDT3


Monday 8/19 #DYK these things influence our 
community's health? 

@AmericanPublicHealthAssociati
on 

NA 

 

Sex: M-F 
Age: 24-65+ 
Location: Oregon 
Interests: Public Health, 
Oregon, Community, Health & 
Wellness, Equal Opportunity, 
Health, Health Promotion, 
Healthy Lifestyle, Healthy 
Lifestyles, living healthy, Active 
Lifestyle, Community, Social 
Services, Environment, 
Portland, community issues, 
parents (all), education 

Tuesday 8/20  HOLD for JTC share  NA NA Sex: M-F 
Age: 24-65+ 
Location: Oregon 
Interests: TBD 

Wednesday 
8/21 

HOLD for post about alcohol retail 
report OHA press release 

TBD NA Sex: M-F 
Age: 24-65+ 
Location: Oregon 
Interests: Public Health, 
Oregon, Community, Health & 
Wellness, Equal Opportunity, 
Health, Health Promotion, 
Healthy Lifestyle, Healthy 
Lifestyles, living healthy, Active 
Lifestyle, Community, Social 
Services, Environment, 
Portland, community issues, 
parents (all), education 

Friday 8/23 HOLD for retail fact  TBD TBD Sex: M-F 
Age: 24-65+ 
Interests: TBD 

Wednesday 
8/26 

Your place in Oregon can make it 
harder or easier to access the 
nutritious food, safe housing, 

physical activity and health care 
that we all need to live a better 

life. Learn about this blueprint for 
a healthier Oregon. 

Link to 
Karen’s 
blog on 

OHA 
Strategic 

Plan  

 

Sex: M-F 
Age: 24-65+ 
Location: Oregon 
Interests: Public Health, 
Oregon, Community, Health & 
Wellness, Equal Opportunity, 
Health, Health Promotion, 
Healthy Lifestyle, Healthy 
Lifestyles, living healthy, Active 
Lifestyle, Community, Social 
Services, Environment, 
Portland, community issues, 
parents (all), education 



Tuesday 8/27 HOLD for JTC share  NA NA Sex: M-F 
Age: 24-65+ 
Location: Oregon 
Interests: TBD 

Wednesday 
8/28 

#DYK: Most people who drink 
excessively are not alcoholics. Dr. 

Bob Brewer of the @CDC busts 
myths about drinking. 

http://bit.l
y/2Yq6KO6 

HOLD – Bob’s video short  Sex: M-F 
Age: 24-65+ 
Location: Oregon  
Interests: Community Issues, 
Public Health, Social Equality, 
Oregon, Social Responsibility, 
Health Promotion, Active 
Lifestyle, Healthy Habits, 
Healthy Life, Healthy Lifestyle, 
Healthy Lifestyles, Education, 
Community Issues, Oregon, 
United States, health care 
provider, alcohol prevention 

Friday 8/30 Just in time for the new school 
year, these 4 tips promote a safe 

and healthy environment at 
school. Our favorite idea is #2! 

📚 #HealthySchools 
@healthiergeneration 

http://bit.l
y/2ZcmBw
z 

NA Sex: M-F 
Age: 24-65+ 
Location: Oregon  
Interests: Community Issues, 
Public Health, Social Equality, 
Oregon, Social Responsibility, 
Health Promotion, Active 
Lifestyle, Healthy Habits, 
Healthy Life, Healthy Lifestyle, 
Healthy Lifestyles, Education, 
Community Issues, Oregon, 
United States, health care 
provider 

Alternate 
post  

#DYK: sugary drinks appear in 
about 25 different places in the 

average grocery store? 😮 No 
wonder it can feel hard to avoid 

making an impulse purchase! This 
new resource can help us 

understand how a store's design 
may encourage us to buy 

unhealthy foods. @CSPINet 

http://ow.l
y/I0uR50u
LyfZ 

 

Sex: M-F 
Age: 24-65+ 
Interests: Community Issues, 
Public Health, Health 
Promotion, Education, Oregon, 
healthy living, Portland, urban 
planning, social equality, 
community, Fred Meyer, 
healthy eating, whole foods, 
new seasons market, Wendy’s, 
McDonald’s, Burger King   
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