
Date Post Copy Link Visual Targeting
Monday 

2/1
Celebrate Black History Month 
and join the @Smithsonian for 
a free webcast, featuring 
resources from their museums 
on Thursday, Feb. 4, at 8 a.m. 
PST. Register here and learn 
more!

http://s.si.edu/2XAgp2v  Sex: M - F
Age: 18-55
Location: Oregon
Interests: PMO 
General Audience*

Tuesday 
2/9

Do you want to see camping, 
picnicking and other 
recreational opportunities 
available for all people? 
@OregonStateParks is asking 
for feedback on accessibility in 
state parks. Learn more and 
share your thoughts here by 
February 15.

http://bit.ly/3oCkpeF Sex: M - F
Age: 18-55
Location: Oregon
Interests: PMO 
General Audience*

Tuesday 
2/16

@Metro is offering free 
parking days at their parks 
and boat ramps! Make plans 
to get out in nature and 
explore by clicking here. 🐟 
🚶 ♀🌳

http://bit.ly/2XGtRBH Sex: M - F
Age: 18-55
Location: Tri-
county area
Interests: PMO 
General Audience*

Tuesday 
2/23

Dietary guidelines affect 
Americans’ eating habits, 
influencing everything from 
school lunch menus to how 
food companies make their 
products. Yet despite scientific 
advice, federal officials opted 
to not set lower limits on 
added sugars and alcohol in 
the national diet. Read more 
here.

https://nyti.ms/3ox3FWi Sex: M - F
Age: 18-55
Location: Oregon
Interests: PMO 
General Audience*

*PMO General Audience:



New parents, parents (all), education and libraries, activism, American Diabetes Association, anti-racism, arthritis awareness, CDC Tobacco Free, 
CDC, community development, community service, disability rights movement, empowerment, equal opportunity, gender equality, Fred Meyer, health 
promotion, healthy habits, healthy life, motivation, non-profit organization, Oregon, Portland Oregon, public health, racial equity, social equality, social 
movement, tobacco, urban area, urban planning, walking, workplace healthy promotion, workplace wellness, fitness and wellness, beer, wine, cooking


