Resources:

e OMS maintains a library of document samples of projects and activities undertaken by other communities
in the Network.

e (OMS develops publications and recorded webinars to assist local main street organizations to strengthen
their operations and improve the over effectiveness of downtown improvement efforts.

Economic Impact:

e Since 2010 when the OMS Network began, Main Street communities in Oregon have had over
$256,544,325 in private investment and $197,166,841 in public investment in their downtowns, a net gain
of 755 new businesses and a net gain of over 5,762 new jobs. This is serious economic development! OMS

staff:
o conducts an annual budget and salary analysis of Main Street organizations.
o conducts quarterly statistical data collection and analysis.

Marketing & Recognition:
e (Oregon Main Street communities receive marketing and recognition through the annual report, website,
case studies, and listserv.

Requirements of Connected Communities OMS Network Members

1. Provide a current point of contact. If this changes, agrees to update the point of contact within thirty days.

2. Submit the brief annual report distributed in fall by the due date (typically December 30).

3. Current, approved boundary map on file with OMS. The area must be definable, of a manageable size,
compact, and pedestrian oriented. Expanding or changing boundaries from the approved boundary map
without prior authorization may affect status as a participating organization in the OMS Network.

4. Demonstrated effort to learn about the Main Street Approach™. This can be met in a variety of ways and

documented in the annual report, including:
o Attended Oregon Main Street biennial conference or deep dive workshop

Read Main Street related material (e.g., board handbook, etc.)
Participated in Main Street related trainings (e.g., Board Institute)
Watched Main Street related videos (e.g., Main Street 101 series videos)
Attended National Main Street conference

Participated in one or more of the weekly Mornings on Main calls
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5. Promote and encourage a historic preservation ethic for the historic downtown or traditional commercial
district.
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Name of Main Street Organization or Network Member: MILTON-FREEWATER DOWNTOWN ALLIANCE

Name of Board President or Network Representative: ANDREW MAVROMATIS, President
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